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MEthodologY

A survey covering a nationally representative
population of 1507 individuals aged 15 to 65
who take digital photos.

0 Application of quotas including criteria
for interviewee gender, age, residing
region and urban area population,
household size and SPC

0 Data collected via an online panel from
June 30 to July 20, 2022

This survey has been conducted annually
since 2015.






During the Covid confinement period, nearly half of the people who take
photos bought something directly related to photography

During the Covid health crisis and the confinement periods of 2020 and 2021, people spent a lot of time at home and less
time outside in public. During this period, did you buy any of the following material related to photos and photography? *
During the Covid health crisis | ©bo

Albums or books to show your photos _ 15 n

A printer to print your photos _ 13

— 43y

Software to editvideo [N 11 Men : 15%

Software to retouch your photos

OF PEOPLE WHO TAKE PHOTOS
BOUGHT SOMETHING RELATED TO
11 Men : 15% PHOTOGRAPHY DURING THE
HEALTH CRISIS

A new camera to take photos / video

Anew lens for your camera [N 10

None of the above 57

Base : Total who take photos

1 507 people * - . Over -representation vs. Total population
peop New question in 2022 Under-representation vs. Total population



Just as many people as before the Covid crisis are
passionate about photos

| 6m passionate about photog

Ages 25-34 : 69%

SCP+: 69%
62
59 58 58 55 58
53/ -
2015 2016 2017 2018 2019 2021 2022
Base : Total who take photos Over -representation  vs. Total population

1507 people Under -representation vs. Total population



Whether its face -to-face or online,
courses in photography attract 1 out of 2 people who take photos

TAKE AFACE-TO-FACECOURSE IN TAKE ANONLINE COURSE IN
PHOTOGRAPHY * PHOTOGRAPHY *

| wanted to do it and did 10% | wanted to do it and did 11%
| wanted to do it but didn't 25% 6 | wanted to do it but didn't 22% .’9 0
]./0 0 Y0
It never crossed my mind but | would 26% Are interested I.t never crossed my mind but | would 26% Are interested
like to Ages 25-29 : 76% like to Ages 25-29 : 74%
SCP+:74% Paris region : 74%
Paris region : 71% SCP+:69%
i i Men : 66% . . Men : 65%
It never crossed my mind and it It never crossed my mind and it
. 39% Y 41%
doesn't interest me doesn't interest me

Base : Total who take photos

1 507 people * Nouvelles questions 2022 Over-representatlpn vs. Total populat|_on
Under-representation vs. Total population



PHOTOGRAPHY CONTINUES TO ASSERT ITSELF AS

MEANS OF COMMUNICATION




A
™ There is a growing use of photos
TO EXPRESS ONESELF AND INTERACT



Photography 1 s progressing
character and connect with other people

a S

Photography enables me to ...

15 16 17 17
13 12
10 Ages 15-29 : 22%
EXPRESS MY PERSONALITY
2015 2016 2017 2018 2019 2021 2022

Paris region : 22%

HAVE A HOBBY 15

14

13 13

11 12 11

2015 2016 2017 2018 2019 2021 2022

Base : Total who take photos

1507 people Over -representation vs. Total population

Under-representation vs. Total population

a means t o projec
10
s 7 8 8 8 9 ~
/
Ages 20-24 : 15%
2015 2016 2017 2018 2019 2021 2022

DISCUSS THINGS, INTERACT,

BUT IN IMAGES




Photos are increasingly a way to show
yourself in a good light professionally

o MISRUS & 13:39

pexels

2589 672k 1609
Posts Followers

s Following

| need to take attractive photos to promote my
business activities

(on social networks, in printed form, etc.)

46
41 42 -

Artisans, shop owners : 67%
Ages 15-29 : 59%
SCP+:56%

Paris region : 55%

2019 2021 2022

f
%

Over -representation vs. Total population

Base : Total who take photos . -
Under-representation vs. Total population

1507 people






A minority consider shooting video to be a daily activity

For me video is &
: : 85 > 50 : 84%
For special occasions 81
(travel, holidays ...) 75 75
SCP+ :34%
Ages 15-29 : 33%
25 25
A daily activity 15 19
2018 2019 2021 2022

Base : Total who take photos

1507 people Over -representation vs. Total population

Under-representation vs. Total population







SMARTPHONES & FILMBASED CAMERAS:
lconic devices




Which of the following digital cameras do you USE YOURSELF to

Only the use of smartphones and film
. 4spts

take photos or video ?

-based cameras increased in 2022

vs. 2021

+4pts
vs. 2015

-2pts -3pts
vs. 2021 vs.2020
-36pts +2pts -12pts -2pts -2pts -28pts
vs. 2015 Vs, 2)15 VSs. 2215 vs.2022 vs.2021 | vs. 2015 .
— +2pts -2pts -3pts fq
ﬁ ‘ vs. 2015 vs. 2021 vs. 2015 Ve
17 16 15 u 17
9
Compact Bridge Reflex Hybride Appareil Caméscope Sport Cam Smartphone  Tablette -3pts +3pts
instantané vs. 2019 vs. 2019
PAS Film-based
(point and shoot)

Base : Total who take photos

1507 people



OVER THE LONG TERM, PEOPLE WHO TAKE
PHOTOScontinue to equip themselves with
accessories




Accessories with a link to virtual reality and
portable printers have progressed steadily

Which of the following cameras and devices do you OWN PERSONALLY ?

Evolution vs. 2015

Multifunction printer, including photos (formats A4, A3, ...) -16pts vs. 2015

Selfie stick +16ptsS vs. 2015
Camera bag (shoulder bag, back pack, etc.) -18pts vs. 2015
Additional battery
Flash -3pts vs. 2015
Microphone -4pts vs. 2015
Tripod +4ptS vs. 2015

Filter +3pts vs. 2015
Photo lenses for smartphone
Continous lighting unit (LEDS) +2pts vs. 2015

? Virtual reality headset
‘ Portable photo printer (format 10X15,¢ like Selphy) NN O +5pts s 2016
Sunshade [ O +5pts v 2015

Drone I 0O +4pts vs 2016
‘ Waterproof camera case (for underwg photos) +2pts vs. 2019
Light reflector +3ptS vs. 2015
Dedicated photo printer (like Instax Share, Zoemini)
Monopod
Grip battery +2pts vs. 2015
Intelligent auto-follow accessory
Flashmeter
‘ None of the above +2pts vs. 2015
Autres accessoires pour smartphone ~11pts vs. 2015
Autre

Aucun +7ptS vs. 2015






Reflex and Hybrid models attracted more
potential buyers this year

Which of the following cameras do you INTEND TO BUY IN THE NEXT 6

MONTHS?

AT LEAST 1 CAMERA (+4?pilt-§/\(;s. vs. 2021
SMARTPHONE 17% -2pts =
REFLEX 13% +2pts =
HYBRID 11% +2pts +6pts
COMPACT 9% -3pts +2pts
BRIDGE 9% = +6pts
INSTANT 8% = +5pts
TABLET 7% = =
SPORT CAM, LIKE A GOPRO 7% = +2pts
VIDEO CAMERA 5% = +2pts
CHI LDRENG6S CAMERA 4% = +2pts
FILM-BASED CAMERA 2% = -

Base : Total who take photos
1507 people



Waterproof case, selfie stick and virtual helmet are more
popular in 2022

Which of the following accessories do you INTEND TO BUY IN THE NEXT 6

MONTHS?
AT LEAST 1 ACCESSORY
(= vs. 2021)

A Selfie stick 9% +3pts +5pts
A Tripod 8% = +4pts
A Additional battery 7% = +2pts
A Microphone 7% = +5pts
A Flash 7% = +5pts
APortable photo printerSelphflor mat O0X15, 6% (1 i k=e +4pts
A Camera bag (shoulder bag, back pack , etc.) 6% = +2pts
A Filter 6% = +3pts
A Waterproof camera case (for underwater photos) 6% +3pts +3pts
A Dedicated photo printer (like Instax Share, Zoemini) 5% =
A Intelligent auto -follow accessory 5% = -
A Light reflector 5% = +4pts
A Stabilizer (ex : Gimbal)* 5% - -
A Continuous light unit (LEDS) 5% = +3pts
A Sun shade 5% = +3pts
A Virtual reality headset 5% +2pts
A Smartphone photo lenses 4% = -
A Multifunction printer, including photos (formats A4, A3,...) 4% = =
A Drone 4% = -
A Other smartphone accessories 4% = -
A Monopod 3% = +2pts
A Grip battery 3% = +2pts
A Flashmeter 3% = +2pts

* New item in 2022

Base : Total who take photos
1507 people



Purchase intent for lenses was
unchanged

Which of the following accessories do you INTEND TO BUY IN
THE NEXT 6 MONTHS?

AT LEAST 1 LENS g Vs vs. 2015
Telephoto lens (Ex : 70 -200mm) 9% = +4pts
Smartphone lens 8% = +5pts
Wide angle zoom (ex : 14 -24mm) 6% = =
Standard/transtandard zoom (ex : 0

= 3
24-70mm) 6% ops
Fixed focal length lens (ex : 20mm, 0

= 4
50mm, 800mm) & s
Fixed focal length macro 5% = +4pts
Fisheye (ex : 10.5mm) 2% = =

None of the above 42% = -4pts

Base : Total who take photos
1 507 people




SECOND-HAND PURCHASES
have become more widespread



